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I. EXECUTIVE  SUMMARY 

  

    

INTRODUCTION 
In the last 15 years, the City 

of Clemson (City) and the 

surrounding community has 

experienced significant growth and change.  Through its increased enrollment, Clemson University 

has contributed to the growth and change; the 5ÎÉÖÅÒÓÉÔÙȭÓ ÇÒÏ×th is evidenced in the new 

construction throughout the campus ɀ its largest building wave ÉÎ ÔÈÅ 5ÎÉÖÅÒÓÉÔÙȭÓ ÈÉÓÔÏÒÙȢ   

As the CityȭÓ leadership has engaged in the long-term planning process, it has provided the 

opportunity to include public art in the overall vision and comprehensive plan for the Clemson 

community.  In planning for the future growth and development of the City, the Clemson City Council 

(Council) adopted the City of Clemson 2024 Comprehensive Plan (2024 Plan) in December 2014. 

Components of this Plan include:  

 

1) Establishment of the Clemson Arts and Culture Commission (CACC) 

2) Development of a formal public art plan for the City.   

 

The CACC was established to develop and oversee a process for commissioning and siting public art 

projects that would reflect the values, citizenry, history, and uniqueness of the Clemson community.  

The 2024 Plan integrates public art recommendations throughout, and notes public art as one of 

many assets that could promote Clemson, boost cultural tourism, cultivate innovation, develop a new 

generation of arts participants, and support the development of cultural clusters within our 

community. 

With a focus on the importance of arts and culture in the community and the inclusion of public art 

in the 2024 Plan, the CACC engaged in the process of developing a public art plan for the City.                   

It is a great time 

to be talking 

about planning 

for public art in 

the City of 

Clemson . 
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To assist in shaping the vision for public art in Clemson, CACC members recognized the importance 

of first seeking input from members of the Clemson community.  Community input was collected by:  

¶ deploying community surveys 

¶ hosting a public meeting  

¶ conducting one-on-one interviews  

¶ engaging in roundtable discussions with local artists 

¶ meeting with Clemson University art faculty  

 

The purpose of the Clemson Public Art Plan (Plan) is to outline a vision for public art, offer 

recommendations for public art opportunities, and recommend a formal structure and process for 

implementing and administering a public art program in the City of Clemson.  

 

ñPublic Art  resides in 

many locations across 

the City,  for the  

enjoyment of 

residents  and visitors  

alikeòé Tommye 

Hurst  

  

  

VISION FOR PUBLIC ART 
Public art in Clemson can reflect the health, vibrancy, talent, diversity, and culture of our citizens 

while promoting the arts with in the community at large.  The CACC envisions that public art can 

become an essential community asset that contributes to the long-term vitality  and development of 

our community. Implementation of this vision will transform the City of Clemson from a special place 

where we work and live into an extraordinary place where residents and visitors alike can enjoy and 

celebrate our ÃÉÔÙȭÓ ÖÉÔÁÌÉÔÙȟ aesthetic beauty, and creativity. 

The vision for public art and components of this Plan are aligned with the components of the 2024 

Plan: Cultural Resources Element ɉ#ÈÁÐÔÅÒ 6ȡ 3ÅÃÔÉÏÎ Ȱ.ȱɊȢ The components are as follows: 
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Goal 1: Commission public art that will enhance existing neighborhoods and public places. 

Goal 2: Employ public art to support the preservation and restoration of the natural 

environment. 

Goal 3: Develop public art projects that reflect the diverse identities of the Clemson community 

by acknowledging the past, celebrating the present, and looking to the future. 

Goal 4: Create a public art program for private developments that positively contribute to 

cultural and economic health in the City of Clemson. 

Goal 5: Create a unique cultural identity through public art projects. 

 

Furthermore, the Plan provides a framework and process for commissioning public art for City parks, 

facilities, and infrastructure, and encouraging private developers to commission public art that aligns 

with the goals of this Plan, with the ultimate goal of fostering creative collaborations to present  

public art throughout our city. 

ADMINISTRATIVE FRAMEWORK 
The Plan documents the formal administrative structure, processes, and policies that appear 

necessary for implementing a comprehensive public art program for the City. The key Plan 

recommendations are that:   

 

¶ Staffing for the public art program be provided through ÔÈÅ #ÉÔÙ !ÄÍÉÎÉÓÔÒÁÔÏÒȭÓ ÏÆÆÉÃÅ;  

¶ The #ÉÔÙ !ÄÍÉÎÉÓÔÒÁÔÏÒȭÓ ÏÆÆÉÃÅȟ ÔÈÒÏÕÇÈ a staff liaison, help CACC with budget and policy 

development;  

¶ Ongoing oversight for the public art program rest with the CACC; and,  

¶ City Council review and give final approval for proposed public art budgets, plans, artist 

selections, and projects. 

FUNDING 
Funding for the design, acquisition, installation and maintenance of public art and the administration 

of the public art program can and should come from a number of sources.  Proposed funding sources 

include Accommodations and Hospitality Tax fundsȟ ÔÈÅ #ÉÔÙȭs General Fund, and donations from 

private developers and the public.  Recommendations in the Plan include: 

 

¶ Designating and allocating a portion of the Accommodations Tax and Hospitality Tax funds 

and General Fund specifically for public art projects; and,  

¶ Encouraging private developers to install public art voluntarily in public spaces in private 

developments and/or to ÃÏÎÔÒÉÂÕÔÅ ÔÏ ÔÈÅ #ÉÔÙȭÓ ÐÕÂÌÉÃ ÁÒÔ ÐÒÏÇÒÁÍ. 

NEXT STEPS 
With the adoption of the Plan and allocation of resources, the CACC will start the process of 

implementation, as follows: 
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¶ Draft and recommend ordinances and resolutions related to public art - the ordinance 

establishing the CACC should be revised to update CACC responsibilities. 

¶ Launch a communication plan.  The City could publish the Plan ÏÎ ÔÈÅ #ÉÔÙȭÓ ×ÅÂÓÉÔÅ ÁÎÄ the 

CACC could design promotional materials targeted for specific audiences, focusing first on 

private developers, which detail the public art program and how developers could contribute 

ÔÏ ÔÈÅ #ÉÔÙȭÓ ÐÕÂÌÉÃ ÁÒÔ ÆÕÎÄ and projects. 

¶ Develop the first annual public artwork  plan and budget.  The CACC shall develop the first 

public artwork  plan and budget and submit them for Council approval.  The artwork plan and 

budget shall outline public art initiatives and available funds for the coming year(s), and will 

specifically identify General Fund allocations that could be made for conservation of existing 

public art, communications about the public art collection, and proposed allocations from the 

Accommodations and Hospitality Tax Funds to be dedicated to public art commissions. 

¶ Identif y sites suitable for public art.  CACC will  ÃÏÌÌÁÂÏÒÁÔÅ ×ÉÔÈ #ÌÅÍÓÏÎ 5ÎÉÖÅÒÓÉÔÙȭÓ !ÔÅÌÉÅÒ 

In Site Program, a Creative Inquiry project mentored by Clemson art faculty that implements 

public artwork on the Clemson campus, for assistance in creating a map that identifies and 

prioritizes potential sites suitable and appropriate for public art. 
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II.   RATIONALE AND CONTEXT 

                                                                           A dynamic local economy, diverse 

citizenry, and top 20 public research 

university , combined with the scenic 

backdrop of Lake Hartwell and the 

Blue Ridge Mountains, make the City 

of Clemson a top destination in the 

state in which to live, work, and visit.  

The 2024 Comprehensive Plan 

emphasizes the value and importance 

of attracting and retaining businesses 

and residents.  The Comprehensive 

Plan also notes the importance of 

sustaining and enhancing a 

community culture that values 

diversity, creativity , and learning, and embraces the role the cultural arts can play in increasing the 

quality of life for City residents.  As land for available for new development in Clemson becomes 

increasingly scarce, now is the time for the City to implement its vision for an art in public places. 

In determining the priorities for the 2024 Plan, the City Planning Commission solicited input from 

city residents through a survey on community priorities that  included questions on arts and culture.  

From the resident input process, clear objectives emerged for a public art program - primarily that 

public art gives voice to and reflects the unique aspects of the City, including establishing that 

Clemson is a place that values hospitality, inclusion, and creativity for all and that it has a cohesive 

sense of civic purpose and creativity.  

After the adoption of the 2024 Plan, the CACC continued to seek public input on the importance of 

the cultural arts in Clemson.  The CACC conducted a survey of Clemson residents in 2014 regarding 

cultural arts needs and priorities for the Clemson community. Additional input was gathered in 

spring 2015. To help shape a vision for public art in Clemson, the CACC conducted a public community 

forum during which residents provided critical input on approaches to public art throughout the 

community, including potential locations for public artworks.  In fall 2015, CACC members engaged 

in a formal dialogue session with the Clemson Area Artists Guild for their input on a vision for the 

arts and their priori ties for the Clemson community  (See Appendix D). 

An important part of the larger conversation about quality of life in any city is discussion of the 

quality and vitality of its arts and culture programs.  Having dedicated an entire cultural resources 

section to the 2024 Plan (Section 4: Cultural Resources Element), ÔÈÅ #ÉÔÙȭÓ leadership signaled its 

understanding of the essential role arts and culture can play in the vitality of the Clemson community.  

A key recommendation in the 2024 Plan is to develop a public art plan for the City.  This Plan 
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addresses that recommendation, with the intent to provide a platform on which City leadership may 

base a program that is appropriate and unique to Clemson, including the following recommended 

actions:  

 

¶ Identify and catalog existing public art, 
¶ Develop a cultural asset map for planning, 
¶ Integrate with public green space that focuses public art citywide, 
¶ Installing public art that strategically connects all areas of the City. 

 
This Plan, while proposing a public art strategy for Clemson, also considers the relationship of public 

art to cultural areas, human scale, neighborhood histories, and the overall design and appearance of 

the City. 

The measures of a public art program are both the projects it produces and the creative growth that 

it inspires. In Clemson, the public art program will look to engage a broad cross section of people in 

our city - community leaders, citizens, City officials, developers, university-based art and science 

researchers, and creative entrepreneurs around the plans for and organization of public art projects. 

This Plan will help the City not only create artworks representing and celebrating Clemson, but also 

stimulate a new generation of creative activity and collaboration engaging the creative spirit of our 

community.  

 

 

 
 

 

Ȱ!ÒÔ ÉÓ Á ÐÁÒÔ 

ÏÆ #ÌÅÍÓÏÎȭÓ 

$.!ȱ 

-Greg 

Shelnutt  
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III. PUBLIC ART OPPORTUNITIES 

DEFINING PUBLIC ART 

Public art  can be defined as 

works of art in any media or form 

that have been planned and 

executed with the specific intention 

of being sited or staged in the 

physical public domain, usually 

outside, and accessible to all.  

According to the Association for 

Public Art, public art is a reflection of 

how we see the world ɀ ÔÈÅ ÁÒÔÉÓÔȭÓ 

response to our time and place 

combined with our own sense of 

who we are. The nature of public art 

has changed over time. The earliest 

forms were often state- sponsored to commemorate a favorable historic event, such as a victorious 

battle.  In traditional settings of the past, public art also represented a form of religious worship or 

dedication. 

Public art continues to evolve from these classical forms.  Today, artists, through their public art 

projects, strive to communicate and interact with diverse communities about causes and ideas 

directly relevant to them and their lives via a variety of media and forms. In addition, public art can 

provide a means for a community to explore or define what is unique about itself, its culture, or its 

history. 

FORMS OF PUBLIC ART  

This section explores various forms of public art that could be created and installed with in the City. 

MURALS 

Murals can be defined as large paintings executed directly on interior or exterior walls of a structure.  

Exterior murals lend themselves well to community participation  and invite engagement from 

residents and visitors. In addition to the long tradition of directly commissioning professional 

muralists to create iconic artworks specifically for identified  sites, a city may have its art council 

announce a theme, identify a site, call for proposals from artists, and then select the winning proposal.  

To encourage community participation in creating the art, an artist could outline the piece on site, 
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and then invite community volunteers to assist with actually applying the paint.  An example of a 

mural in Clemson is the quilt square on one of the exterior walls of the Arts Center. 

SCULPTURE 

Whether it is a single sculpture or a grouping, whether it is a heroic equestrian statue or a highly 

realistic bronze of checkers players or an abstract form, the variety of sculptural options is limitless. 

Sculptures in appropriate spaces can promote community gathering and become community focal 

points.  Ubiquit ous items such as bike racks and benches can also have sculptural elements.  Examples 

of sculptural pieces in Clemson include the Arch at the Arts Center and the aluminum airplanes and 

the bronze tiger on the Clemson University campus. 

LANDSCAPE 

Landscape art celebrates the 

outdoors and nature.  When 

landscape art is mentioned, one 

may think of gardens, play or 

recreation structures, 

labyrinths and sculptural forms 

made from natural materials.   

Labyrinths can have both 

aesthetic and spiritual value. 

They invite reflection and may be as simple as winding stone paths or can take on a more elaborate 

form.  With its geometric folds, ramps and ridges, a skateboard park could become a form of landscape 

public art while at the same time serving a recreational purpose.  Examples of landscape art in 

Clemson are found in the South Carolina Botanical Garden. 

FOUNTAINS AND WATER WALLS AND CURTAINS 

Fountains, water walls, and curtains can combine the dynamics of water flow with aesthetically 

interesting surfaces.  Additionally, the sound of the flow from a fountain or water wall or curtain 

becomes part of the experience.   Water features can promote gathering in public spaces.  An example 

of a water feature in Clemson is the fountain at the Catherine Smith Plaza.  

LIGHT FEATURES 

Light features, especially when combined with colored glass, have an illuminating effect and can be 

temporary or permanent in nature. Such features may be best appreciated if sited at a location 

frequented by the public at night. An example of artistic illumination in Clemson is the lighting at the 

Catherine Smith Plaza. 
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PERFORMANCE 

Ȱ0ÅÒÆÏÒÍÁÎÃÅ ÁÒÔȱ ÉÓ Á ÕÎÉÑÕÅ 

brand of public art. 

Performance art may be 

scripted or unscripted, 

random or carefully 

orchestrated, spontaneous or 

otherwise carefully planned,  

and done so with or without 

audience participation. 

Performance art can happen 

anywhere ɀ in any type of 

venue or setting and for any 

length of time. By its nature, 

performance art is temporary.  Structures and spaces suitable for gathering to experience 

performance art that are also aesthetically interesting can enhance the performance art experience.  

Examples of performance public art in Clemson include the annual Pops concert at the Patrick Square 

town green and festivals such as the Spittoono Festival.   

 LOCATIONS FOR PUBLIC ART 

Public art belongs anywhere where all members of the community can access it at no cost. Public art 

should reflect the identity, values, character, history, future, achievements, and/or physical 

environment of our community and neighborhoods.  Over the years Clemson has benefited from 

neighborhoods and business districts that have grown ÁÔ ÄÉÆÆÅÒÅÎÔ ÐÏÉÎÔÓ ÉÎ #ÌÅÍÓÏÎȭÓ ÈÉÓtory. This 

has resulted in a broad range of architectural styles and an economically and culturally diverse 

community. Looking ahead, as Clemson benefits from continued development, redevelopment and 

growth, the City has an opportunity to ensure that its neighborhoods, parks, gathering spaces, public 

facilities, streetscapes, and business districts do not become homogenous, and making certain that 

local areas retain a unique sense of place.  

#ÌÅÍÓÏÎȭÓ Ðublic art program can support the development of local identity through individual art 

projects that tell the stories of the unique character of #ÌÅÍÓÏÎȭÓ ÎÅÉÇÈÂÏÒÈÏÏÄÓ.  Public art projects 

will feel engaging, welcoming and inclusive, if they grow out of the community in which they are 

located. Local projects can also have impact on the social fabric of the community by inviting 

community participation, interaction and dialogue.  The public art program can also support the 

development of local identity through individual art projects that simultaneously ÒÅÆÌÅÃÔ #ÌÅÍÓÏÎȭÓ 

overall commitment to design quality and help create a unique visual identity for neighborhoods, 

municipal, and commercial areas. 
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The CACC has identified  both City-owned and privately owned properties on which public art could 

be sited.  These places include: 

 

¶ City parks and recreational facilities 

¶ City buildings and facilities 

¶ Gathering places 

¶ Streetscapes 

¶ Gateways into Clemson 

¶ Future citywide trail/pathway system 

¶ Spaces for temporary art/performance 

¶ Neighborhoods 

 

The CACC, the public, and the City should work together to develop and maintain a list of potential 

City-owned and privately owned sites suitable for public art (See Appendix E). 

CITY PARKS AND RECREATIONAL FACILITIES 

Recreational activities play Á ÃÅÎÔÒÁÌ ÒÏÌÅ ÉÎ #ÌÅÍÓÏÎȭÓ ÃÏÍÍÕÎÉÔÙ ÌÉÆÅ and are one of the anchors of 

#ÌÅÍÓÏÎȭÓ ÃÏÍÍÕÎÉÔÙ ÉÄÅÎÔÉÔÙȢ  4ÈÅ diversity of public city parks and recreational facilities is a real 

asset to our community. Clemson currently has a community recreation center, 14 existing parks and 

open spaces, and one park under construction.  Clemson public parks can be classified as pocket 

parks, neighborhood parks, community parks, and greenways.  Parks provide places for active 

recreation, quiet respite, and the enjoyment of natural beauty. 

Goals for Park and Recreational Facility Public Art Projects 

Public art in parks and recreational facilities provides an opportunity to reflect the unique character 

and natural landscape of these facilities and adjacent neighborhoods.  Public art in Clemson parks 

and recreational facilities should address some or all of the following goals: 

 

¶ Reveal or tell the stories that have most shaped the specific neighborhood(s) adjacent to the 

park or the entire Clemson community 

¶ Complement and enhance the visual appearance and design of the park or facilities 

¶ Strengthen and enhance gathering spaces 

¶ Provide way-finding elements on greenways 

¶ Inspire ideas and connections between art, science and nature 

¶ Encourage and promote sustainability 

¶ Be both playful and thoughtful 
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Identifying Opportunities in Parks and 

Recreational Facilities 

Gateway Park, by its size and design, is 

optimal for a sculpture garden.  Nettles 

Park offers the opportunity to display art 

that celebrates sports, children's play 

activities, and even dogs and their 

owners.   "Vest pocket" parks such as 

Anderson, Abernathy, and Ashley 

Dearing, offer similar opportunities on a 

smaller scale.  With the inclusion of 

updating and renovating existing 

ÆÁÃÉÌÉÔÉÅÓ ÉÎ ÔÈÅ #ÉÔÙȭÓ 0ÁÒËÓ ÁÎÄ 

Recreation Master Plan, public art could 

be included in the renovations. 

Artist Scope of Work 

Artists could be commissioned to develop site-specific, stand-alone works of art for parks, similar to  

ÔÈÅ Ȱ&ÏÕÎÄÉÎÇ &ÉÆÔÙ !ÒÃÈȱ ÁÔ ÔÈÅ !ÒÔÓ #ÅÎÔÅÒ ÏÆ #ÌÅÍÓÏÎȢ   3ÔÒÏÎÇ ÃÏÎÓÉÄÅÒÁÔÉÏÎ ÓÈould be given to 

commissioning artists to integrate artwork  into the park features and infrastructure, such as artist-

designed pavilions, play sculptures, plazas, bridges, gathering areas, trash receptacles, and storm 

water management. 

In recreation facilities, the specific opportunity and scope of work should be developed in 

consultation with the architect and landscape architect for the facility if the art is commissioned in 

conjunction with a major capital project. 

Implementation 

When the City of Clemson commissions public art in City facilities, the projects should be managed 

ÔÈÒÏÕÇÈ ÔÈÅ #ÉÔÙȭÓ ÃÏÍÍÉÓÓÉÏÎÉÎÇ ÐÒÏÃÅÓÓȢ 4ÈÅ ÐÒÏÊÅÃÔÓ ÓÈÏÕÌÄ ÂÅ ÆÕÎÄÅÄ ÔÈÒÏÕÇÈ ÔÈÅ #ÉÔÙȭÓ 

recommended current and new public art funding sources.   (See ȰSources and Use of Fundsȱ).   If, in 

the future, private developers create parks that are either donated back to the City or maintained by 

the City, developers should be encouraged to place public art in parks to further the vision, mission, 

and opportunities as defined in this Plan.  

CITY BUILDINGS AND FACILITIES 

As with our parks, many City facilities such as the Littlejohn Community Center, the Arts Center, and 

City Hall host community activities or are accessed by City residents on a regular and frequent basis.  

Public art could be incorporated into new major capital projects beginning at the planning stage, 

resulting in both efficiency and savings, depending on funding legality and availability .  
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Goals for City Facility Public Art Projects 

Public art can help add to the richness and welcoming nature of City facilities, and address some or 

all of the following goals: 

 

¶ Create a unique identity for the facility that is relevant to the community or business context 

¶ Enhance and complement the facility design, arrival experience, and/or gathering or 

communal spaces within the facility 

¶ #ÏÍÐÌÅÍÅÎÔ ÔÈÅ ÆÁÃÉÌÉÔÙȭÓ ÕÓÅ 

¶ Encourage and promote sustainability 

Identifying Opportunities in City Facilities 

Although many City-owned facilities are good candidates for public art, not all will be. To the extent 

permitted by law and funding availability, the following could be considered for public art projects: 

 

¶ New construction or major capital improvement projects; 

¶ Facilities purpose-built for community use such as the library , recreation center, 

Littlejohn Community Center, Calhoun Bridge Center, and City Hall; and, 

¶ Facilities not designed for community use but which are located in prominent, highly 

visible, gateway locations with a high volume of vehicular or pedestrian traffic. 

 

Artist Scope of Work 

If art is commissioned in conjunction with a major capital project, the specific opportunity and scope 
of work should be developed in consultation with the architect and landscape architect for the 
facility. 

Implementation 

When the City of Clemson commissions public art for City facilities, the projects should be managed 

ÔÈÒÏÕÇÈ ÔÈÅ #ÉÔÙȭÓ ÃÏÍÍÉÓÓÉÏÎÉÎÇ ÐÒÏÃÅÓÓȢ 4ÈÅ ÐÒÏÊÅÃÔÓ ÓÈould ÂÅ ÆÕÎÄÅÄ ÔÈÒÏÕÇÈ ÔÈÅ #ÉÔÙȭÓ 

recommended current and new sources of funds to support public art (See ȰSources and Use of 

Fundsȱ).   

GATHERING PLACES 

Gathering places can be defined as community spaces that facilitate congregation of community 

members whether for recreation, reflection, conversation, sharing of meals, or celebrations.  While 

#ÌÅÍÓÏÎȭÓ ÐÁÒËÓȟ ÌÉÂÒÁÒÙȟ ÒÅÃÒÅÁÔÉÏÎ ÃÅÎÔÅÒ, and other community centers serve as gathering places, 

ÓÏ ÔÏÏ ÄÏ ÏÔÈÅÒ ÌÅÓÓ ÆÏÒÍÁÌ ÓÐÁÃÅÓ ÓÕÃÈ ÁÓ ÔÈÅ #ÁÔÈÅÒÉÎÅ 3ÍÉÔÈ ÁÎÄ 4$ȭÓȾ3ÕÂ×ÁÙ ÐÌÁÚÁÓȢ   Clemson 

needs to ensure that provisions for the planning and establishment of plazas are included in City and 

private developments, and that provisions for public art are included for these spaces. 

As Clemson continues to develop and change, additional gathering places, both City-owned and 

privately owned, should be included in planning, especially in the College Avenue area. These 
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gathering places should be characterized by their accessibility (including pedestrian access), 

welcoming and comfortable nature, and proximity to restaurants and shopping. 

Goals for Gathering Place Public Art 

Specific goals shall be established for each project, but in general, public art for gathering places 

should: 

 

¶ Anchor or help pull together the space around it 

¶ Reflect and emphasize the unique identity of that particular place and becoming a well-

known symbol for that place. 

Identifying Gathering Places - Public Art Opportunities 

For the purposes of this Plan, a gathering pace is an outdoor public place that is generally located 

within an area that has one or more uses (civic, commercial, retail and/or residential) and is designed 

for the purpose of promoting social interaction and other passive, non-recreational activities. 

Because some gathering places will be designed, developed, and owned by the City and others by 

private developers or 

combination of stakeholders, 

identifying  funding 

opportunities for public art 

projects not tied to City capital 

projects will be an important 

first step for the City and the 

CACC. There are two main 

tools for doing this. 

Potential gathering place sites 

for public art should be 

identified in an Area Plan (See 

Appendix E). The Area Plan 

provides guidance to the City for City-owned sites and the starting point for discussions with private 

developers encouraged to commission public art in gathering spaces within their developments. 

The following criteria should be used in evaluating whether a gathering place shall be considered for 

a public art project: 

 

ǒ Whether the location currently meets the definition of gathering place or has the potential to 

evolve into one. 

ǒ Priority shall be given to newly developed gathering places (through either new development 

or redevelopment) that will enable the public art to be integrated into overall construction 

projects. 
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Artist Scope of Work 

The artistic approach for each gathering place will be different depending on the site. Artists could 

be invited to create a sculpture, fountain or other element that marks the space.  Gathering places 

could also be utilized for temporary or performance art. 

Implementation 

The implementation strategy for gathering place projects will depend on where the project is located, 

who owns and is responsible for the site, and who is taking the lead on commissioning or acquiring 

the artwork or performance. 

Gathering places also present an opportunity to seek out a donated work of art or a temporary loan.  

The public art budget for any gathering place project shall be determined based on the goals, scope, 

scale, and other specific circumstances related to the project. 

7ÈÅÎ ÌÅÄ ÂÙ ÔÈÅ #ÉÔÙȟ ÔÈÅ ÐÒÏÊÅÃÔ ×ÉÌÌ ÇÏ ÔÈÒÏÕÇÈ ÔÈÅ #ÉÔÙȭÓ standard commissioning process. If not 

tied to Capital Projects, funding could come through the Hospitality and A-Tax Funds, private 

fundraising, or other sources.  Private developers should be encouraged to fund public art in 

gathering places in their development(s). 

STREETSCAPES 

Street furnishings provide a means for introducing art into street venues.  Signage, bike racks, water 

towers, bus stop shelters, benches, planters, and trash/recycle cans provide shapes and surfaces that 

can be rendered into art.  Additionally, retaining walls provide surfaces for murals, and sidewalks 

can incorporate simple mosaics.  

 

Goals for Streetscape Projects 

The following are general goals related to streetscape projects: 

 

¶ Create a visual statement that cannot be achieved with standard street furnishings. 

¶ Create a unique, unifying visual identity for the area or district. 

¶ Be durable, maintainable, and replaceable. 

Identifying Opportunities for Streetscape Projects 

Both the City and private developers build new pedestrian-oriented streetscapes and update existing 

streetscapes. Some of these projects may offer opportunities for artworks to be integrated into the 

streetscape design. Developing a catalog of designs and artists to do the work could simplify the 

process.  The opportunities for streetscape projects could include pedestrian-oriented streetscape 

projects led by the City in the College Avenue/Downtown area, or new streets built by developers.  In 

determining the most appropriate use of public art funds, these opportunities shall be weighed 

against other possible public art opportunities in these and other locations. 
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Artist Scope of Work 

For streetscape projects, the preferred scenario may be for the artist to work in close collaboration 

with the City or contractor team designing the streetscape. Generally, the nature, scale, site, and 

materials of the artist intervention will be identified through collaborative dialogue, and will become 

a seamless element of the streetscape design. However, in some cases, the commissioning entity may 

identify the specific type of artist intervention (i.e.: paving pattern, street furnishings, etc.). 

Implementation 

Projects led by the City could ÂÅ ÍÁÎÁÇÅÄ ÔÈÒÏÕÇÈ ÔÈÅ #ÉÔÙȭÓ ÓÔÁÎÄÁÒÄ ÃÏÍÍÉÓÓÉÏÎÉÎÇ ÐÒÏÃÅÓÓȢ  4ÈÅ 

projects could ÂÅ ÆÕÎÄÅÄ ÔÈÒÏÕÇÈ ÔÈÅ #ÉÔÙȭÓ ÒÅÃÏÍÍÅÎÄÅÄ ÃÕÒÒÅÎÔ ÁÎÄ ÎÅ× ÓÏÕÒÃÅÓ ÏÆ ÆÕÎÄÓ ÔÏ 

support public art   (See ȰSources and Use of Fundsȱ).  Private developers should be encouraged to 

fund public art to enhance streetscapes within their developments. 

GATEWAYS INTO CLEMSON 

In the Public Comment Meeting (See Appendix B), several attendees suggested placing art at the 

entryways to Clemson so that visitors to our community will immediately realize that Clemson is a 

community that values art and culture.  

Goals for Gateway Projects 

Goals for gateway projects into the City of Clemson could include: 

 

¶ Creating a welcoming, unique and authentic identity for Clemson. 

¶ Transforming surface road underpasses from barriers to community portals. 

 

Identifying Opportunities for Gateway Projects 

The City could investigate gateway art projects that can be created along SC 133, SC 93, US 76, and 

US 123. A partnership might also be pursued with the SCDOT, Norfolk Southern, and Amtrak to 

integrate art into the design of the new train trestle at SC 133 and US 123.  The partnership could 

ÏÕÔÌÉÎÅ ÔÈÅ ÁÒÔÉÓÔȭÓ ÓÃÏÐÅ ÏÆ ×Ïrk and the relationship of the artist to the design team. 

Artist Scope of Work 

The scope of artwork in a gateway area will depend on the location and overall scope of the work, 

but should include collaboration with City engineers, contractors, and the South Carolina Department 

of Transportation (SCDOT). 

Implementation 

The budget for an art project or projects will depend on the scale, media and scope of the project. 

City funds could be used to match, encourage, and leverage funding from potential partners. 
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FUTURE CITYWIDE TRAIL/PATHWAY SYSTEM 

Abernathy Boardwalk Park, the Hartwell Dikes, and the South Carolina Botanical Garden are all 

places where people who enjoy walking can leave behind the cars and traffic that dominate our 

world, and focus on the tranquil beauty of our City.   As the Green Crescent Trail project materializes, 

it will provide an additional location for this type of experience, as well as an excellent location for 

public art.  The Trail will connect many City park and recreation facilities, including picnic areas, 

recreation centers, tennis courts, sports fields, and golf courses, with the goal of eventually 

ÃÏÎÎÅÃÔÉÎÇ ÁÌÌ ÏÆ #ÌÅÍÓÏÎȭÓ ÐÁÒËÓȢ  Trails will also provide links for pedestrians and cyclists to centers 

of employment, education, shopping, and transit, encouraging a healthy lifestyle in our City. 

Goals for Trails Public Art 

Goals for public art along trails include: 

 

¶ Creating a distinct, unifying identity for 

the Clemson portion of the Green Crescent 

Trail. 

¶ Connecting people to #ÌÅÍÓÏÎȭÓ ÕÎÉÑÕÅ 

identity through a narrative or sequential 

visual project. 

¶ Creating visual continuity along the trail. 

¶ Elevating the visibility of the trail, 

especially at key entry-points and 

intersections with places of interest. 

 
Identify Opportunities for Trails Project  

Because of the potential importance of the Green 

Crescent Trail to the City and the connections it could 

create with recreational, commercial and cultural 

centers, the Trail should become the top priority for a 

public art project.  

Artist Scope of Work 

An artist or artist-led team could be commissioned to design a series of markers for the Green 

Crescent Trail within the City. Other possible team members might include an environmental 

designer, graphic designer, or landscape architect. Markers could be artistic expressions and not 

necessarily all be duplicative, but should be intended to work together as a cohesive system, creating 

a strong identity for the trail. Markers could be installed in collaboration with the Parks and 

Recreation Department. 

Implementation 

The artist selection for this project shÏÕÌÄ ÂÅ ÍÁÎÁÇÅÄ ÔÈÒÏÕÇÈ ÔÈÅ #ÉÔÙȭÓ ÃÏÍÍÉÓÓÉÏÎÉÎÇ ÐÒÏÃÅÓÓȢ 

Funding for this project could ÂÅ ÉÄÅÎÔÉÆÉÅÄ ÉÎ ÔÈÅ #ÉÔÙȭÓ ÒÅÃÏÍÍÅÎÄÅÄ ÃÕÒÒÅÎÔ ÁÎÄ ÎÅ× ÓÏÕÒÃÅÓ ÏÆ 


